
BY PLACING IT HISTORICALLY, with reference 
to the fisheries, I hope to further explain the 
dynamics of transformation as a particular 
type of change, and why three key actions 
are necessary now. I certainly am not a 
fisheries expert, but what is happening in the 
industry is similar to other industries from a 
transformations perspective, where I do have 
some expertise. There are three different types 
of change. Emphasizing transformation as the 
type of change helps distinguish actions that 
are appropriate to address it, and those that 
are simply inadequate distractions or actually 
undermine it. 

One type of change is working within the 
established rules of the game – the same 
technology, policies, market structures, and 
power relationships. An example of this was 
the long period before the Second World War, 
when fishing practices changed little, and 
change consisted of incremental increases in 
the number of boats and fishermen. This type of 
change is simply doing more of the same.

After World War II, we had huge technological 
innovation and that brought about a different 
type of change in the form of boats, fishing 
methods, and scale. This first happened 
within the historic rules of the game in terms 
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of policies, markets, and organizations…but increasingly large 
corporations became dominant, catches increased to have an 
impact upon fisheries. The initial response was a second type 
of change that can be considered reform. This was the era of 
the rise of organizations like the regional fisheries management 
organizations and NOAA. 

The general mindset was that we’ve got to manage fisheries with 
policies and rules, but it can’t be done by simply strengthening 
laws. The 1992 collapse of the Canadian cod fishery was a clear 
indication that this approach was inadequate… but it was unclear 
what new should be done. Initial responses were to double-down 
on the rule-based reforms and strengthen rules, such as with 
moratoriums. However, they always raised the question: if we’re 
doing more of the same – more rules – why should we expect a 
different result?

This led to the first era of the current transformation. By 
transformation, we mean the fundamental goals of the system shift. 
Environmental sustainability became an imperative and outcome 
goal. While people continue to talk about the seafood industry and 
system, there is a recognition that its success is dependent on 
a complexity of environmental, social, and market factors. More 
recently, the goals have begun to explicitly address issues of human 
rights, fair labor practices, and community impacts. There was 
a transformation from thinking about the seafood industry as a 
discrete activity, to understanding that it must be undertaken with 
a much broader concern for social and environmental impact. 

This transformation began with bringing together new types of 
stakeholder groupings, such as with the Marine Stewardship 
Council. It led to new advocacy and scientific organizations like 
the Marine Conservation Alliance. Today, we have a wealth of 
organizations.

Today, we’re entering a later stage of transformation, where the 
emphasis shifts from how each of those new organizations – and 
the ones from the earlier reform/law-writing era – operate, to 
how this whole system works. What we have today is a set of 
organizations and actions that grew up without any particular 
overall strategy – they were responses to particular emergencies 
and solutions. 

The challenge is to move from that approach to an overall system 
design approach, where the entirety of the organizations and 
efforts are connected in ways that they act as a well-functioning 
system for seafood, healthy oceans, and fair labor. The goal here 
is not coordination – the whole is much too complex for that. 

Rather, it is about coherence, so things flow easily to the desired 
outcomes. Think of the highway systems: they are not constructed 
to coordinate everyone’s activity, but to provide channels and flows 
to get to diverse destinations. We need to smooth out bumps, like 
today’s confusing array of standards for fisheries. And we’ve got to 
extend efforts to include artisanal and community fishing.

So, today’s transformations challenge is to move to an era where 
design is a key focus. What does this mean for people in the 
seafood industry? Here are some thoughts that reflect what is being 
learned for transformation more broadly. 

• RELATIONSHIPS ARE CRITICAL – Rather than a 
mental model of being a harvester, buyer, or seller, it 
is important to think of those roles as ones within a 
broader set of connections with communities, regulators, 
and interest groups. I’m sure that this is already part of 
your mindset, but the ways to make these connections 
effectively will grow across today’s organizations so 
you are able to work within a much better-defined and 
effective fisheries system. 

• KNOWLEDGE IS CRITICAL – The rise of oceans 
sciences over the last 20 to 30 years has been huge. 
The infrastructure for its application, such as with 
recent transparency agreements, is still building out. 
The implication is that everyone is a knowledge-point in 
the system, collecting data to help guide actions to the 
desired environmental-social outcomes. 

• SYSTEMS THINKING IS CRITICAL – This is a new skill  
and capacity, that is important to embed in operations. 
The ability to understand connections between individual 
actions and a whole set of diverse relationships is 
imperative. There are new tools being developed in 
support of this, and new ways of connecting the parts of 
the seafood-environment-human system are still being 
developed.

My basic message is that we can rise to the challenge of the 
transformation that is upon us, but it will be confusing because we 
are trying to do something that has never been done before: create 
flourishing seafood-environmental-human interactions for a planet 
with nine billion people and a burgeoning array of technological and 
social innovations and structures. T

By transformation, we mean the  
fundamental goals of the system shift.
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JACK AND ABE give good advice, but Yogi’s 
words may be the most applicable for 
today’s seafood markets. The complexity 
of the challenges facing seafood is 
compounded by the number of issues on 
the industry’s plate as well as the rigorous 
pace of change – all of which combines 
to reduce any semblance of certainty 
about what the future will look like. This 
uncertainty can add costs to businesses 
through increased risk, complicate 
long-term planning, and spur significant 
investment to develop strategic market 
opportunities for the future.

Despite this mounting complexity and 
uncertainty, there are two things that will 
help the industry better understand the 
future and be able to plan for it:

1. Expanding industry influence over 
issues that are impacting the sector; 

2. Applying research to better understand 
what changes as resource-based 
industries adopt sustainable and 
responsible practices. 

EXPANDING INDUSTRY 
INFLUENCE
Some pressing sustainability challenges 
outside of seafood’s influence include 
issues in the seafood sector that are 
beyond the traditional influence of those 
markets that are driving sustainable 
practices, and some sustainability 
challenges are rooted in problems that lie 
outside of the seafood sector. 

The North American and European 
markets are responsible for a great deal 
of sustainable seafood demand, however, 
some fisheries and practices are beyond 
these markets’ influence. In some cases, 
the markets do not have a great enough 
share of a given fishery to influence its 
practices. In other cases, there is no clear 
responsible entity to influence. What 
seafood faces in this regard is similar to 
the supply chain challenge known as last-
mile logistics. Because the fisheries are 
operating outside the traditional sphere of 
influence, certain solutions are expensive 
and not easy to replicate. 

An example of this challenge 
is the implementation 
of fishery improvement 
projects (FIPs). FIPs have 

been a very effective way to influence 
fisheries management. As more and more 
FIPs have been launched, the industry’s 
experience implementing them has also 
grown. FIPs, however, are not getting 
cheaper, nor are they becoming easier 
to implement – the low-hanging fruit 
has been picked, and solutions based on 
tweaking (incremental change) or even 
reforming existing supply chains cannot 
produce the type of change needed for 
sustainable, responsibly-managed fisheries 
across the oceans. 

Illegal, unreported, and unregulated 
(IUU) fishing is another example of an 

The path forward in addressing future 
sustainability issues is not just about 
effort or doing more of the same – it is 
about identifying ways to expand the 
industry’s influence over the issues that 
are influencing it.”

“Control your own  
destiny or  

someone else will.”  
– JACK WELCH

“You cannot escape the 
responsibility of tomorrow 

by evading it today.”  
– ABRAHAM LINCOLN

“The future 
 ain’t what it  
used to be.”  

– YOGI BERRA

DESIGNING  
THE FUTURE  
OF SEAFOOD
How the industry and its partners are  
shaping seafood’s future
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 area where the influential elements of 
the seafood marketplace have not been 
able to effectively mitigate the negative 
impacts. 

Meanwhile, climate change, forced/
unethical labor practices, and plastics all 
exist as examples of challenges rooted 
in issues outside of the seafood industry. 
While there are obviously elements of 
labor practices that seafood can influence, 
issues related to recruitment of workers 
and enforcement of labor laws are based 
in geographies or causes outside seafood’s 
sphere of influence.

INFLUENCE REQUIRES 
CAPACITY
Being an ambidextrous organization – 
exploiting the existing business model, 
while exploring how to design one’s 
business to meet future opportunities 
– is already one of the biggest strategic 
challenges for companies. The increasing 

complexity and pace of change only 
exacerbates the challenge of finding the 
resources to have success in the present 
business environment while preparing for 
the future. 

Sustainability is a good example of this 
dynamic. The seafood industry has done a 
very good job of exploiting existing market 
opportunities to make seafood more 
responsible, more sustainable, and a more 
attractive protein in global markets. The 
industry has also developed a number of 
platforms to explore future opportunities to 
improve the sustainability and responsible 
management of the seafood industry 
moving forward. 

Despite this progress and investments 
from the industry in FIPs, certifications, 
and pre-competitive platforms, the 
challenges facing the industry – still 
in terms of assured supply, risk 
management, and aligning with market 
values – lie outside the traditional sphere 
of influence. T

In business management, 
change is often broken down 
into: 

1)  incremental, 
2)  architectural (reform), 
3)  transformation. 

This taxonomy was adopted 
by ecology as:

1)  mitigation, 
2)  adaptation, 
3)  transformation. 

These three approaches can: 
1)  make improvements to 

the system, 
2)  change or reform the 

system,
3)  develop new systems.
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WHY TRANSFORMATIONAL 
CHANGE: PACE AND SCALE

WHAT NEEDS TO CHANGE
“What is it that is holding you back from being even more  
successful in your transformational change efforts?”  

This is the question the SDG Transformation Forum asked 
stakeholders working on large-scale change across a number of 
industries, geographies, and economies. What the forum found 
via the query was that many change efforts of this type have been 
focused on what could change in the present system rather than 
identifying what needed to change for success. 

The forum identified the following areas of change necessary to 
support large-scale transformation like implementation of the 
United Nations’ Sustainable Development Goals or broad adoption 
of responsible and sustainable practices in seafood:

The seafood industry is learning that there are limits to its ability to adapt old systems to 
new innovation. In some cases, existing systems simply cannot support new innovations 
(technology), and in others, the industry simply cannot drive change at the necessary pace 
and scale to adequately address its major sustainability challenges. 

THE FUTURE OF SEAFOOD 2021

HOW THINGS CHANGE
The fit for purpose of strategies diminishes over time, no matter 
how appropriate for existing conditions a given strategy may be.  
But successful businesses do not wait for the failure of their existing 
strategy to change course – instead, they work to identify new 
opportunities for developing markets while continuing to apply 
traditional strategies to exploit the present marketplace.

The seafood sector as a whole responds in a similar manner. Seafood 
continues to serve existing markets with traditional production and 
processing methods, but there are also a number of innovations 
in the industry supporting the development of new systems and 
opportunities that are fit for purpose for future protein markets.

Bounce Beyond describes these existing and future strategies 
that coexist like strands of DNA – connected, supportive, and the 
foundation for continued growth and evolution. This is not to say 
that the evolution of these strategies doesn’t come without bumps 
– discontinuous, disruptive, and transformational innovation is by 
its nature challenging to the existing strategy, but also necessary 
for seafood to thrive in future protein markets.

The Global Dialogue on Seafood Traceability (GDST) is an example 
of transformation of supply chains taking place alongside traditional, 
opaque supply chains. Examples outside of seafood of this 
transformation include electric vehicles, which are transforming 
transportation, but exist along with gas-powered vehicles. Similarly, 
solar panels are transforming how we generate electricity, but exist 
alongside traditional forms of transmission. Together electric vehicles 
and solar panel are transforming the energy sector.

Seafood2030 will be tracking the development of the innovations and 
strategies in seafood that are bringing new solutions to old problems. 
Specifically, the program will explore some of the larger challenges 
facing seafood that seem to have evaded the 20-years of important 
sustainability work – illegal fishing, opaque supply chains, forced labor, 
etc. – as well as developing challenges like climate change and plastics.

The industry and its partners have already developed foundations 
for transformative work around governance, capacity, and 
narrative. Like other industries, it is also starting to rethink 
evaluation and accountability, innovation, and finance. T

CAPACITY: 

Increasing the capacity to drive change and the number of 
change agents

EVALUATION: 
Exploration of new business models requires new ways to  
assess progress, and traditional metrics can impede innovation

FINANCING:
Not just innovative financing, but collaborative, strategic financing

GOVERNANCE:
Aligning decision-making processes with goals – at all levels

INNOVATION:
Innovation that creates incremental change or even reform will not 
drive the type of change necessary to address some of seafood’s 
most-pressing problems

NARRATIVE:
Changing the way people think about sustainable seafood and  
what is right and proper behavior to support a healthy industry
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•  Capacity can be thought of as what 
needs to happen to hit a  
tipping point where sustainable 
practices become embedded in 
supply chains and the industry 
norm. This requires a transformation 
of who is engaged in sustainable 
activities – moving beyond 
innovators and early adopters – and 
the development of infrastructure 
that supports sustainable and 
responsible innovation.

•  Capacity to explore future 
opportunities is a resource challenge 
for companies. Like other industries, 
the seafood industry has used the 
pre-competitive model to share the 
costs of research and development 
around sustainable innovation.

CAPACITY IN SEAFOOD – 
WHAT IS CHANGING
The seafood industry has not only 
embraced the pre-competitive 
collaboration model, it has evolved the 
model to take on transformational change. 
Most pre-competitive collaborations are 
built around a common pain-point. 

The National Fisheries Institute’s Crab 
Council is a pre-competitive collaboration 
in seafood that follows this traditional 
model, organizing around a common 
challenge for the crab market. Most 
pre-competitive collaborations identify a 
problem/pain-point and then develop a 
strategy to impact the problem. SeaBOS 
took a different approach, developing 
a model to maximize the organization’s 
impact on large-scale challenges and then 
developing strategies to address specific 
issues. This approach allows for new ways 
to develop sustainable innovation and 
responses to key industry challenges. 
By providing this new model for impact, 
SeaBOS is expanding the industry’s 

influence over issues like IUU fishing and 
plastics.

The Sustainable Fisheries Partnership is also 
working to address the capacity challenge 
facing the seafood industry by broadening 
the companies and sectors engaged in 
sustainability and responsible management. 

CAPACITY IN SEAFOOD – 
WHAT NEEDS TO CHANGE
Capacity areas up for transformation 
include:

• Increase participation in platforms 
that support (R&D) transformational 
innovation;

• Increase participation in platforms 
that increase innovation adoption 
throughout the seafood industry.

 
The challenges of present governance 
models include:

•  Governments having limited concerns 
(by national boundaries) or potentially 
divided, conflicting concerns based 
on ruling leadership.  

•  Corporate governance focuses 
on short-term goals with narrowly 
defined beneficiaries.  

•  NGO governance can limit the 
effectiveness of business models 
and accountability mechanisms that 
stymie their potential.

•  Incentives for collaboration between 
governance models are weak.

The processes associated with collective direction-setting, decision-making, and 
action-taking (i.e., governance at all levels) are inhibiting our ability to respond to 
the increasingly rapid pace, complexity, and scale of change in ways that support 
flourishing socially, economically, and environmentally.”  – SDG TRANSFORMATION FORUM

GOVERNANCE IN SEAFOOD  
– WHAT IS CHANGING
Transforming governance at “all levels” 
may sound like a daunting task, but it is an 
excellent example of how transformation 
takes place and how it is happening in 
seafood.

The industry is already seeing significant 
transformations in governance models at 
almost all levels of seafood: global markets, 
governments, companies in a sector, 
supply chains, and the power relationships 
between producers and buyers. 

Lucas Simons highlights in his book, 
“Changing the Food Game,” that 
extractive industries tend to evolve in 
their relationship with governments from 
combative to collaborative. Seafood 
is seeing more collaboration between 
industry and governments to solve major 
challenges. Seafood2030 held a Virtual 

Forum exploring this topic, 
highlighting both the value 
of collaborative engagement 
between industries and 
governments and specific opportunities for 
industry and government to align efforts.

GOVERNANCE IN SEAFOOD  
– WHAT NEEDS TO CHANGE

• Increase fisheries managed under good 
governance including an increase in 
capacity for enforcement.

• Better align industry and government 
sustainability efforts.

• Ensure governance models at the 
organizational and collaboration level 
support inclusive engagement and 
equitable relationships that foster a 
responsible and sustainable industry.

VIRTUAL 
FORUM

Global Seafood Markets 
Strategy Evaluation 
Final Report

June 30, 2020

SEAFOOD2030 IS ALSO 
LOOKING AT INNOVATION 
ADOPTION MODELS IN OTHER 
SECTORS AND APPLYING IT TO 
SUSTAINABILITY ADOPTION IN 
SEAFOOD.

WEBINAR

https://www.seafoodsource.com/seafood2030-virtual-sustainability-forum-aligning-industry-and-government-sustainability-efforts
https://www.packard.org/wp-content/uploads/2020/10/Global-Seafood-Markets-Strategy-Evaluation-Final-Report.pdf.
https://www.seafoodsource.com/webinars/the-chasm-understanding-innovation-adoption-and-diffusion
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•  The idea of transforming narratives 
related to sustainability often revolves 
around changing perspectives from 
exploiting natural systems to working 
with natural systems. This is certainly 
an issue in seafood, but hard lessons 
learned from over-exploitation – and 
positive examples of responsible 
management – provide plenty of 
fodder for narratives supporting 
sustainability. 

•  Most industries are resigned to a 
“we’re doing less bad” message 
when talking about sustainability. 
Seafood, through its practices, has 
the opportunity to be a force for 
positive social and environmental 
transformation in regions looking for 
change drivers. New narratives are 
developing to encourage the industry 
to act and to describe the positive 
role seafood can play in improving the 
sustainability of global food systems. 
That is a differentiating narrative in  
the marketplace.

NARRATIVE IN SEAFOOD – 
WHAT IS CHANGING
How we think of sustainability is changing. 

A recent paper, “Reframing the Seafood 
Narrative,” does an excellent job 
highlighting the need for a sustainability 
narrative beyond “healthy oceans” and the 
limiting nature of that narrative.

EVALUATION IN SEAFOOD – WHAT IS CHANGING
There is a growing recognition that present systems of evaluation are not providing the 
guidance and feedback necessary to navigate the future and how to address large-scale 
sustainability challenges in seafood. Seafood is not alone – other industries are facing similar 
challenges around effective evaluation. Seafood2030 is working with other sectors to develop a 
program to support the development of evaluation for large-scale transformational change. This 
process allows sectors like seafood to use comparative analysis with other sectors’ experiences 
as a form of evaluation. 

EVALUATION IN SEAFOOD – WHAT NEEDS TO CHANGE
Areas up for transformation regarding evaluation and accountability include:
• Identify new methods to evaluate progress transforming seafood into a more sustainable 

and responsible protein.
• Develop evaluation methods that support accountability and transparency.

“The dominant sustainable seafood 
narrative is one where developed world 
markets catalyze practice improvements 
by fisheries and aquaculture producers 
that enhance ocean health. The narrow 
framing of seafood sustainability in terms 
of aquaculture or fisheries management 
and ocean health has contributed to the 
omission of these important food production 
systems from the discussion on global 
food system sustainability. This omission 
is problematic. Seafood makes critical 
contributions to food and nutrition security, 
particularly in low income countries, and 
is often a more sustainable and nutrient 
rich source of animal sourced-food than 
terrestrial meat production. We argue that 

to maximize the positive contributions 
that seafood can make to sustainable 
food systems, the conventional narratives 
that prioritize seafood’s role in promoting 
ocean health need to be reframed and 
cover a broader set of environmental and 
social dimensions of sustainability. The 
focus of the narrative also needs to move 
from a producer-centric to a “whole-
chain” perspective that includes greater 
inclusion of the later stages with a focus 
on food waste, byproduct utilization, and 
consumption,” the paper states. 

NARRATIVE IN SEAFOOD – 
WHAT NEEDS TO CHANGE
Narrative areas up for transformation include:

• A narrative that communicates the 
importance of responsible and 
sustainable behavior to the future of 
the seafood industry and supports 
the engagement of the entire seafood 
industry in sustainable practices.

• A narrative that communicates the  
importance of responsible and 
sustainable seafood in supporting 
healthier oceans, healthier seafood 
dependent communities, and 
healthier consumers that engages the 
marketplace and rewards and drives 
sustainable practices.

• Support for the growing field of 
research looking at seafood’s positive 
impacts on human and planetary 
health.

Evaluation can be seen as a sophisticated GPS for navigating difficult terrain: It  
provides credible, immediate, context-sensitive direction. It lowers risk and informs 
decisions about the best course of action. It shows preferred as well as less appropriate 
options based on analysis of evidence and experience. Despite some in-built biases and 
occasional lack of precision, it is today essential get to desired destinations.” – ZENDA OFIR

SEAFOOD IS WELL-POSITIONED 
TO DEVELOP A NARRATIVE THAT 
REDEFINES HOW IT IS VIEWED 
AND THE QUALITIES THAT 
CHARACTERIZE THE INDUSTRY. 

WEBINAR

THE INDUSTRY IS HAVING 
POSITIVE IMPACTS ON PEOPLES’  
HEALTH AND FOOD SECURITY.WHITE 

PAPER

VIDEO

SEAFOOD IS IMPACTING 
PLANETARY HEALTH

AND THE INDUSTRY IS DRIVING 
THE SUSTAINABILITY OF GLOBAL 
FOOD SYSTEMS.

WEBINAR

•  The word “exploration” is often 
used to describe how intentional 
innovation is developed, so Ofir’s 
quote here provides an appropriate 
analogy of navigation to support this 
exploratory work – even when you 
are not sure where you are going to 
end up, it can help you understand 
where you are and the direction  
you are headed. 

•  Without evaluation and 
accountability, exploring new 
business models can be ineffective 
and costly. As the number of  
pre-competitive collaborations 
grows, businesses will be challenged 
to evaluate where is the best project  
or program to invest their resources 
and time.

https://www.seafoodsource.com/webinars/reframing-the-sustainable-seafood-narrative
https://eatforum.org/content/uploads/2019/11/Seafood_Scoping_Report_EAT-Lancet.pdf
https://www.youtube.com/watch?v=8ByyDelNE4U
https://www.seafoodsource.com/seafood2030/understanding-seafoods-role-in-sustainable-food-systems-the-blue-food-assessment
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FINANCING IN SEAFOOD – WHAT IS 
CHANGING
Much of the innovation in finance has followed the need to develop 
markets – for example, innovation in aquaculture financing – or new 
financing models that grow out of the execution of sustainability tools 
like FIPs, which involves the empowerment of producers, or pre-
competitive collaborations funding much needed research.

There are also a number of innovative models to finance change 
in seafood, from contests and prizes that recognize social and 
environmental technological innovation, to incentivizing large-scale 
fisheries management and funding research to guide the industry. 

Aqua-Spark is an example of an organization that is also 
developing innovative approaches to financing seafood. Developing 
or applying innovative finance models is being fostered in a number 
of arenas, but the intentional development of aligned financing is 
less developed, although it is evolving.

FINANCING IN SEAFOOD – WHAT NEEDS  
TO CHANGE
Finance areas up for transformation include:

• Better alignment of government-industry-philanthropy financing.
• Understanding how successful financing really works.*

* As important as innovation is to developing new financial models that support 
sustainable and responsible fisheries, is the alignment of financing efforts amongst 
industry, governments, and philanthropy. 

•  There are two big challenges around financing in seafood: 
the ceasing of subsidizing of damaging practices that 
encourage a race to the bottom, and investment in sustainable 
and responsible practices, programs, and systems that drive 
financial models that reward good practices.

Transforming innovation includes both transforming innovation processes (systems) 
themselves, in support of integrating social and environmental systems, and 
development of transformations systems supporting particular innovations.”   
– SDG TRANSFORMATION FORUM

•  Innovation, like change, can come 
in different forms that roughly align: 
incremental change and continuous 
innovation; architectural change 
or reform and, discontinuous, 
or disruptive innovation; and 
transformational change and 
transformational innovation. 

•  The industry can be innovative, 
constantly improving existing systems 
with sustainable benefits. The problem 
is these existing systems cannot 
support the type of change necessary 
for seafood to achieve its goals. The 
industry has reached the end of its 
ability to retrofit these systems, and 
needs to design new systems and new 
approaches that are fit for purpose for 
the evolving global seafood market.

INNOVATION IN SEAFOOD – WHAT IS CHANGING
Seafood is doing a very good job developing a foundation for innovation development 
through pre-competitive collaboration, public-private partnerships, and NGO-industry-
government partnerships, according to SALT.

There are also a growing number of transformative innovations developing in seafood 
like the Global Dialogue on Seafood Traceability (GDST) to support responsible supply 
chains, but some issues like plastics, climate change, and forced labor have eluded 
transformational change in the seafood sector so far.

INNOVATION IN SEAFOOD – WHAT NEEDS TO CHANGE
Innovation areas up for transformation include:

• The development of new transformational, innovation-friendly systems that allow the 
industry to increase its sphere of influence.

• A better understanding of how to support transformational change.

EFT 1

These are two overviews of efforts to use financing to encourage 
sustainable practices:

LEVERAGE POINTS IN THE FINANCIAL SECTOR FOR 
SEAFOOD SUSTAINABILITY.

WHITE PAPER

A SHIFT IN FINANCING CAN MAKE OUR FISHERIES 
MORE SUSTAINABLE.

WHITE PAPER

EFT 2

https://www.aqua-spark.nl/
https://www.salttraceability.org/
https://advances.sciencemag.org/content/5/10/eaax3324
https://advances.sciencemag.org/content/5/10/eaax3324
https://advances.sciencemag.org/content/5/10/eaax3324
https://www.sustainability-times.com/environmental-protection/a-shift-in-financing-can-make-our-fisheries-more-sustainable/
https://www.sustainability-times.com/environmental-protection/a-shift-in-financing-can-make-our-fisheries-more-sustainable/
https://www.sustainability-times.com/environmental-protection/a-shift-in-financing-can-make-our-fisheries-more-sustainable/

